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ABSTRACT OF THE DISCLOSURE 




A method of making differentiated goods available by charging two prices, wherein the first price 
(„option price") reflects the value that the consumer assigns to an increased variety and quality of 
choices and wherein the second price („use price") reflects the marginal costs of affording a good's 
actual use by an additional consumer. For this purpose, consumers are bundled into groups that 
make collective decisions on the purchase of as many single options to use goods at the use price as 
possible. Additionally, an auction process may be applied when the collective purchase of options 
fails: Based on revealed personal willingness to pay, a imiform option price is determined so as to 
maximize the proceeds of that auction while each participant with a sufficiently high bid purchases 
the option at that price. The option prices nearly match the consumer's willingness to pay for the 
improvement of choices by each single good available at the use price in respect to the average of all 
goods that are purchased in accordance with this invention. Also, the option prices match the aggre- 
gate willingnesses to pay of a group for the corresponding improvements of choices. It can be ex- 
pected that the consimiers' freedom to use differentiated goods, the consumer surplus, and the qual- 
ity of the differentiated goods increase. Additionally, the invention assures that producers are fully 
compensated for their contribution to the welfare of consumers applying the invention. 
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